




Note: Share of sales refer to pro forma combined financial information for the financial year 2024 including HMY .
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Pro forma comparison
HMY is consolidated in ITAB Group as of 1st February 2025. To illustrate the financial effects of the 
acquisition and to give a representative view of the development of the business, this presentation 
mainly highlights the pro forma development (as if HMY had been part of ITAB Group as of 1st 
January 2024). Refer to the Interim Report for the second quarter 2025 for more information and 
details on the reported figures, with HMY consolidated in ITAB Group as of 1st February 2025 (for 
five months – February-June 2025 – in the reporting period).
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