






Note: Numbers refer to Financial Year 2024.
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Getting to know each other Start to get to know each other and exploring the strengths of being BETTER TOGETHER.







4.0%

2019

6.0%

2020

6.3%

2021

6.4%

2022

7.0%

2023

7.7%

2024

6.1

5.3

6.1

6.9

Adjusted EBIT Net sales

Δ Δ



►

►

►

►

Grocery

DIY

Fashion

Other

Grocery

DIY

Fashion

Other



2
3

Q
1

2
3

Q
2

2
3

Q
3

2
3

Q
4

2
4

Q
1

2
4

Q
2

2
4

Q
3

2
4

Q
4

2
2

Q
4

92
70

91

129

142

161
150

90

106

-36

►

►

►

►



►

►

►

469

-8

213
229

64 77

160

323

542

810

903

810
882

677

2
2

Q
4

593

2
3

Q
1

2
3

Q
2

2
3

Q
3

2
3

Q
4

2
4

Q
1

746

2
4

Q
2

2
4

Q
3

2
4

Q
4

624

376

-186

MSEK RTM



►

►

►

►

►

►






	Bild 1
	Bild 2
	Bild 3: ITAB at a glance in 2024
	Bild 4
	Bild 5
	Bild 6
	Bild 7: Changing consumer expectations drive transformation in retail …
	Bild 8: ITAB is well positioned to help retailers rethink retail, and improve their business 
	Bild 9: Supporting our growing influence on the consumer journey and retail operations
	Bild 10: One ITAB strategy focuses on transforming ITAB into the leading Solution Provider with differentiating capabilities 
	Bild 11: Strategy execution update and our focus going forward
	Bild 12: ITAB and HMY - two leaders combined into one
	Bild 13: ITAB and HMY together is a strategically and financially attractive vision for the future
	Bild 14
	Bild 15
	Bild 16
	Bild 17: 2024 characterized by improving profitability, strong growth, and a transformative acquisition
	Bild 18: Quarterly growth of 11% in Q4 (7% full year), driven by Grocery, DIY, and Fashion segments
	Bild 19: Improved profitability full year 2024, despite a challenging market, and in comparison, a strong finish of last year impacted by significant roll-out of high margin products
	Bild 20
	Bild 21: Main takeaways from Q4 2024
	Bild 22
	Bild 23

